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(Assessment Methods) alail) auli 6
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1) John Staplton, Marketing, Teach yousefl Books, New edition

Holder & Staughton.
2) Kenneth R.Davis, Marketing Mangement 3™. edition, Ronald

1972.




3) Philip Kotler, Principles of Markering, 3™. edition, Prentice Hall
International, 1988.

4) Tom Cannon, Basic Marketing-Principles and Practice, 2". ed Holt,
Reinhart & winston.1988.
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